This research discusses communication strategy role in the process of building a positive image and public trust toward the new public transportation system in Jakarta, Mass Rapid Transit (MRT) Jakarta. This article examined how communication strategy plays a strategical role during significant project phase. According to the experience, differentiated communication tactics during different phases of project can have an important role on public level of acceptance. Communication strategy is very important because the MRT Jakarta is the first MRT system in Indonesia. It is carried out by the government companies that are called PT MRT Jakarta. It is fully funded by the government through Japanese loans. As a Public Project using the state budget, MRT has always been in a public spotlight and vulnerable to be a hot issue. Moreover, people are required to be patient waiting for the MRT through the construction phase that would always bring the impact and changes for the community (traffic jam along the corridor, land acquisition, etc.). From the service, MRT Jakarta is also expected to be able to encourage people shift from private vehicles to public transport. To achieve this, the company needs a comprehensive communication 
Introduction
Public relations is a strategic communication process that builds mutually beneficial relationships between organizations and their publics (PRSA, 2011) . It means Public
Relations is a management function that is responsible for building good relations with the public. only about opinion and dissent but also can be caused by differences information owned by A and B. For example, A got more information than B, then it will make their views on X will be different. Therefore, it can be concluded that the PR activities within the organization aims to build public understanding of the organization and create a good relationship between the organization and its publics so that relationship can be established and maintained a positive image of the organization ( [7] , pp. 44-45).
This study will focus on the communication strategy of PT Mass Rapid Transit (MRT) Jakarta. This company is owned by DKI Jakarta Provincial Government that responsible for building and operating the MRT Jakarta System in Jakarta. The heavy rail-based MRT Jakarta will span ±110. Page 532
The 2nd ICVHE of south-north corridor that stretches along Lebak Bulus -Kota Area will be carried out in 2 stages: (PT MRT Jakarta, 2016). Today, MRT Jakarta is on progress to finish their 1 stages. As the public project that fully funded by Japanese Loan, makes MRT Jakarta always be in the spotlight.
Everything they do is watched by the Government, NGO, Media and also Jakarta's Citizen. People asked them about transparency and waiting for their progress. During this construction period, public faced by the traffic jam issue, land acquisition and spectism about the project success. Besides that, MRT Jakarta is expected to be able to encourage people shift from private vehicle to public transportation and ensure that MRT Jakarta will be able to serve people with comfortable and reliable service.
This situation showed that people need a lot of information about the project from what MRT is, why we need MRT, scope of its services, its construction progress, the compensation of public land and so on. It means, the company needs a comprehensive communication strategy to educate and gain people trust and mutual understanding. 
Image

Methodology
This research is a descriptive research. can be a useful method for allowing researcher to discover and describe the focus of individual, group, institutional, or social attention (Weber, 1990). In this study, the crucial process in content analysis is categorizing some key words from the given texts into certain themes. The 2nd ICVHE Those research also showed that public hope that the MRT construction and operation will be implement as soon as possible. They also hoped that MRT can be a solution for Jakarta traffic jam problem.
Results & Discussion
Today, the project is entering the construction phase. This phase required a commit- The corporate communication run some PR function such as:
•
Media Relations
Regular press release about the progress or issues, press conference, maintaining journalist databased, media visit to foreign country that has an MRT system.
• Event Management & Visitor Center
This function manage some exhibition, seminar, and the visitor center construction. The visitor center will be develop as an information center about MRT. It will DOI 10.18502/kss.v3i11.2786 Page 537
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Logo Competition
Mock Up Exhibition provide some education material (brochure, video) and there will be a customer service people to provide the information that people needs.
• Social Media & Website Management
PT MRT Jakarta has its official website (www.jakartamrt.co.id). It contained a company information and the construction progress report. Besides that, PT MRT Jakarta also maintained their follower in social media such as twitter, Facebook and Instagram. In those platform, the company can make an interactive/two way communication with its public. Through the social media, the company can share the information more often and in a casual way (sharing pictures, event live report and so on)
• Reporting and Internal Communication DOI 10 .18502/kss.v3i11.2786 Page 538
The 2nd ICVHE The 2nd ICVHE the program, there will be a term of reference that contained the program detailed (from background, purpose, budget, evaluation). At the end of the year, they will make an evaluation program that measure if the communication program is success or not.
There are some indicators in evaluation process:
1. The number of programs that have been run 2. Public Awareness Index. To get this result, the company hired an external public relations consultant (expert). This expert will make an annual survey about public awareness index. The surveys conducted in various different area in Jakarta especially around the MRT corridor. So, from this survey, we can know which area that has a high/low public awareness index. 
Conclusion
PT MRT Jakarta Realize that the project success is depend on the public support and 
